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The Design Perspective

Introduction



The Business Model

Trail Kilkenny is a non profit company established to develop, promote and maintain leisure 
trails in County Kilkenny.

The project is a collaboration between Kilkenny Leader Partnership and Kilkenny County 
Council and the communities of County Kilkenny.

The activity trails were developed with the support also of Fáilte Ireland, the Rural Social 
Scheme and the involvement of land owners and the local communities, to create a range 
which currently consists of 9 scenic walks, 3 river walks and 4 cycling trails.

1

The TASTE of Kilkenny Food Trail is a coming together of local food 
producers, speciality shops, cafés and restaurants.

The MADE in Kilkenny Craft Trail developed in co-operation with
MADE in Kilkenny; a co-operative group of professional craft
makers in the county.
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 The Business Aims

•  To inspire people to get out and about and explore Kilkenny; encouraging visitors and 
locals to use the natural amenities of the countryside to discover and experience the 
rich food and craft culture of the county.

•  To connect individual complementary activity products by way of a trail, so as to drive 
visitors into rural Kilkenny and bring business into the rural community/economy.

•  To bring together communities of complementary small rural businesses to promote  

co-operatively and share in the tourism and leisure markets.

•  To connect the trails to share in the tourism marketing of the local activities, food  
and craft.

What Makes Trail Kilkenny’s Approach Different? 

Traditionally counties tend to develop their activity product as individual elements. Trail 
Kilkenny is distinctive in that it has developed a brand to encompass its leisure trails. It 

markets the collective trail offering; connecting key visitor points and lesser known rural 

businesses along the trails. 

This initiative integrates activity and themed trails to create the possibility of a multi-faceted 

visitor experience, one that reflects how visitors actually spend their time during a stay –  

enjoying the local food of the county, a visit to a craft studio perhaps and also possibly 

engaging in outdoor activity while exploring the surrounding countryside. This adds a 

distinct strand to Kilkenny’s tourism marketing offering and has provided the focus for 

highly successful Kilkenny Tourism marketing campaigns.

It is envisaged that the existing suite might be added to with further trails, capitalising on 

the areas of leisure in which Kilkenny has a competitive advantage and broadening the trails’ 

appeal to new target markets.  

The Trail Kilkenny brand has facilitated the packaging of Kilkenny’s leisure product for 

walking and cycling activities plus food and craft tourism. What started out as a rural 

community development initiative has grown and evolved to become a vital local amenity 

and a critical element of Kilkenny as a visitor destination. 
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The Role of Design in Trail Kilkenny’s Development

•  The challenge was to design a branded suite of material that would provide a medium to 

effectively communicate this tourism offering in Kilkenny; initially walking and cycling. 

• The design furthermore had to facilitate a hierarchy that would allow for different and 

distinct trail types; initially the activity trails, followed by themed trails and beyond.

• The branded material would work across a diverse range of applications; from trail maps 

and guides, to website, directional road signage and waymarks along the trails.

• The brand identity needed to have a broad appeal to visitor and trail participants alike, 

encouraging ‘buy in’ and allowing for longevity and expansion of the product.

•  The design needed to accommodate varying communication needs as Trail Kilkenny 
moved through its life cycle; from early awareness to current animation and promotion.

• The Trail Kilkenny brand design had to reflect the leisure nature of the product – to 

inspire enthusiasm to get out and explore, to evoke anticipation of an experience that 

would at once invigorate, create a memory, hint at the discovery of hidden treasures and 

make the purchase of local produce a meaningful experience; a showcase, an inspiration,  

a retail memory.

The range of materials featured over the coming pages show just how well the final design 

achieved the communications objectives to meet the business aims of Trail Kilkenny.
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The Logo Design

With the development of the first walking trails in the county, Kilkenny Leader Partnership 

saw the need to invest in a brand; which was to become Trail Kilkenny, the umbrella 

brand for a suite of activity trails and themed trails in the county.  The original identity was 

designed incorporating 3 leaves and a GREEN colour palette.

The naming of the brand as ‘Trail Kilkenny’ was chosen to embody the visitor experience; 

touring the county, along a path, a nature trail, a route, a journey, by foot, by bike or by 

water, exploring and encountering the many connected experiences to be enjoyed on a 

trail of discovery.

THE SUB-BRANDS - ACTIVITY TRAILS

Three sub-brands were created using a primary colour palette; representing the activity 

trails. The leaves from the umbrella brand icon were to become individual icons for each 

of the activity trails. The  3 activity trails are the Nore Valley Walks (green palette and 

Fern Leaf ), Scenic Walks (red palette and Oak Leaf ) and Cycling Trails (blue palette and 

Sycamore Leaf ). 
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THE SUB-BRANDS - THEMED TRAILS

To complement the activity trails, a range of themed trails was envisaged. The two trails were 

branded; the TASTE of Kilkenny Food Trail and MADE in Kilkenny Craft Trail. 

Specific icons were designed and a ‘bright’ colour palette was introduced for these themed 

trails to reflect the county’s food and craft – with orange becoming the colour of food and 

purple the colour of craft. 

The literal design of each of these Trail Kilkenny icons is perfectly suited to tourism branding 

especially. They allow visitors to easily understand what is on offer on each trail. The TASTE icon 

is represented with an artisan food producers graphic and MADE is crafted by hand with an 

artistic icon. Both icons reflect an activity, the process of making and the maker. 
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THE BRAND HIERARCHY

The brand hierarchy below shows the suite of existing trails and hints at how the brand was 

designed to facilitate an anticipated longevity to the Trail Kilkenny initiative, with the brand 

very consciously accommodating cohesive design expansion as new trails develop.

Through careful design planning, the brand concept ensures that each future trail will have its 

own distinctive design and yet remain part of this cohesive family brand, by ‘owning’ a specific 

colour, allowing for an independent icon and generation of a brand specific name style, 

following the existing guides.

ACTIVITY TRAILS THEMED TRAILS
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NORE VALLEY WALK MAPS

Separate maps were created for each section of the Nore Valley Walk – from  Kilkenny to 

Bennettsbridge and from Thomastown to Inistioge. These maps also feature nearby food  

and craft trail members.

9

Mapping 

SCENIC WALK MAPS

A stylised map was created for each of the scenic walks, featuring the nearby activity and 

themed trail members as well as key points of interest. 
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MADE in Kilkenny Craft Trail map TASTE of Kilkenny Food Trail map

Map legends showing the different 
producer and maker icons

Using This Map
The Craft Trail is signposted throughout the 
county. Keep a lookout for the �ngerpost 
signs directing you to the craft producers. 

Nore Valley WalkScenic Walks Cycle Routes

Leather

Candlemaking

Historic Building

Members of the TASTE of Kilkenny Food Trail

Ceramics

Glass

Textiles

Jewellery

Papermaking

trailKilkenny 
made in Kilkenny craft trail

Basket Weaving

Furniture

Stone Carving

Using This Map
The food producers who are open to visitors and the 
restaurants and cafés of the TASTE Food Trail are all 
signposted throughout the County. Keep a lookout 
for the �ngerpost signs directing you to them. 

Food Producers
Open to Visitors Restaurants

Speciality Shops Cafés

Food Destinations
& Experiences 

River WalksScenic Walks Cycling Trails

MADE in Kilkenny
Crafts People

THEMED TRAIL MAPS

The dedicated trail maps locate each of the participants, food and craft producers as well as 

the suite of activity trails so visitors can view what’s on offer in a locality, allowing for cross 

promotion of all trails and referral from one producer/maker to another.



 COUNTY MAP

An overall county map was created showing both themed trails as well as the scenic walks, 

river walks and cycling trails. This map continues to be developed and added to with each 

brand expansion.

11

Trail Kilkenny County Map and legend promoting the cross-sell of trails plus tours, places to stay, events and workshops
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MADE in Kilkenny Craft Trail guide and map, detailing the county’s craft makers

Themed Guides 

A branded, theme specific guide was created for each of the 

MADE and TASTE trails. Critically for the themed trails, the 

design needed to reflect a certain status in order to appeal to 

participants who would be associated with this new brand. 

When it came to marketing materials, both the quality of 

the publication designed and the content of the guide were 

critical to appeal to both the provider and the visitor.

12
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The design challenge was to produce a user-friendly map (as large as possible) in a visitor friendly 

format. We therefore created the guide as an A2 size publication folding to an 8 page A5 size 

book. The Trail Kilkenny guides are successful because they both promote the offerings and 

locate them on a map in a format that is easy to display on location and easy to use for visitors.   

The layout was designed specifically to include a dedicated profile of each participant. This was 

to be accompanied by photography; styled to reflect personality and product; so visitors to each 

trail point, get a sense of meeting the people behind the product. This design element is key to the 

overall trail offering, which is personable and family friendly – as much about the people you meet 

as the experiences you will encounter. 

TASTE of Kilkenny Food Trail guide, incorporating themed map and food producer directory
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Trail Kilkenny directory

Trail Kilkenny Directory

Activity trail spreads were developed as a guide to each walk and cycle trail. Each follows a 

common layout, containing an overview and in the case of walks, specific walk directions and 

points of interest;  heritage, flora and fauna. Information on the craft studios, food outlets and 

producers open to visitors was presented in themed spreads. All activity and themed spreads 

were collated into a directory of all trails – the Trail Kilkenny Directory.

Kilkenny Trails Festival & Trail Kilkenny activity providers pages from the directory
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A selection of  images from the Trail Kilkenny directory

MADE in Kilkenny Craft Trail double spread from the 
Trail Kilkenny directory

TASTE of Kilkenny Food Trail double spread from the  
Trail Kilkenny directory

Photography

Photography was commissioned in keeping with the brand values. The design brief for the 

photography was crafted to animate the trails and profile the targets; showing people active 

in the outdoors. The style reflects the leisure nature of the brand and the accessibility of the 

trails to all. The mood is casual and speaks of relaxed activity; it shows everyday clothing and 

equipment, appealing to a broad audience and not appearing too ‘high brow’!
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Brandon Hill Scenic Walk map board Trail Kilkenny scenic walking map board

TASTE of Kilkenny Food Trail map board at Callan

Trail Kilkenny MADE in Kilkenny map board Trail Kilkenny TASTE of Kilkenny map board

Map Information Boards & Road Signage

Map information boards were designed, developed and installed throughout the county at key 

locations where visitors gather – bringing the design on location at the trailhead of each walk 

and cycle trail throughout the county. Themed trail map boards were also placed at different 

locations throughout the county – for the craft trail boards in Castlecomer Discovery Park, in 

Bennettsbridge and in the Castle Yard in Kilkenny City, and for the food trail, map boards are  

in the villages of Thomastown, Callan and Stoneyford.
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Directional, fingerpoint road 

signage was put in place, 

throughout the county directing 

visitors to each trailhead and 

point of interest – whether by 

car, walking or cycling.

Fingerpoint signs for the themed trails

A waymarker on the Nore Valley Walk

Fingerpoint signs for the cycling trails
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A dedicated ‘themed trails’ section was designed within the Trail Kilkenny website showing 

a county map for both TASTE and MADE with location of all participants open to visitors and 

profiles of each as well as a window for all upcoming events and latest news from the trails.

The Food Trail section of the website The Craft Trail section of the website

Website

The website was designed as a portal for viewing all the trail maps and guides. The maps can be 

downloaded as pdf’s or viewed online as interactive maps with links. The website also provides 

a window for upcoming events and latest news.

View the website on         www.trailkilkenny.ie
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Explore the River Nore Walk leaflet Pop up Craft Shop leaflet

Double-sided visitor map for Kilkenny city and Nore Linear Park

Promotional Material

Flyers and promotional pieces were created to highlight specific events, (e.g Saturday 

bus to ‘Explore the River Nore’).

A double-sided visitor map is distributed to hotel receptions, retail, restaurants, Tourism 

Information Offices and attractions.
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Samples of pull ups for the craft and food trails

Page from a children’s 
activity workbook and 
branded rucksack

Large Trail Kilkenny 
display backdrop

A range of promotional items including children’s activity workbooks, rucksack, TASTE tasting units 

and on-product brand stickers have been developed. Exhibition displays for trade shows and pop up 

shops was produced, to ensure brand recognition travelled cohesively both within and outside of the 

county. Pull-up banners are located in hotel lobbies, in the pop up shop and at fairs and promotions.



Animating the Trails
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Creating Something New and Innovative  

Having developed a portfolio of trail product and created a general awareness of the trails, the 

next stage in the design and rollout focussed on the animation of the trails. New and innovative 

promotions and events were created to give local communities and visitors to the county 

opportunities to engage with the trails.

KILKENNY TRAILS FESTIVAL

A month long festival in September, with a programme of more than 60 events, was designed to 

inspire people to get out and explore the county by experiencing the activity and themed trails. 

The programme appealed to a broad range of interests and targeted families, culturally curious, 

easy going socialisers, great escapers, nature lovers, active retired and over 55’s. Activities also 

attracted audiences with differing levels of fitness; from a moonlit mountain hike to Nordic 

walking or a family picnic to ‘meet the maker’ tours, and from garden trails to river trails by canoe.

The festival material was designed in keeping with the Trail Kilkenny branding, but with an 

added ‘festival’ party theme. It had its own logo designed as a brand extension with a suite of  

‘party-feel’ marketing material to promote a family-friendly festival atmosphere.

The word ‘trails’ was incorporated into the festival title 

‘Kilkenny Trails Festival ‘ and a tagline bundled 

the programme offerings. The type style and 

banner created for the tagline ‘hikes, bikes 

and so much more’, appears animated 

and melodic. The festival identity was 

designed to incorporate the leaves 

from the Trail Kilkenny logo and 

the nature focus of the festival was 

enhanced by adding more floral 

motifs. Design elements were added 

to reflect people of different target 

profiles engaged in leisure activity; 

walking, cycling and canoeing. The green 

Trail Kilkenny colour palette was retained 

for this logo and the multi-colour bright palette 

(as used on themed trails) was carried throughout 

the festival’s branded marketing material. 

While this is a new identity, it works as a brand extension with clear origins in the Trail Kilkenny 

brand identity and displays the design continuance that was built into the brand from inception.   

Kilkenny Trails Festival  logo
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Kilkenny Trails Festival events guide

Kilkenny Trails Festival road sign
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SOME MEMORIES CAPTURED AT THE KILKENNY TRAILS FESTIVAL
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HARVEST PICNIC

The Harvest Picnic took place on a Sunday afternoon in Highbank Orchard, where well in excess 

of 1,000 visitors gathered around a 60ft picnic table and enjoyed fayre from the food and craft 

stalls of the TASTE and MADE suppliers set up around the yard. Around the farm there were 

family fun activities like orienteering, mini beast hunts and cycling with train and pony and  

trap rides plus cookery demonstrations and craft workshops also.

The picnic attracted people from far and wide and the immeasurable benefit was the 

tremendous local goodwill it generated; promoting the collective Trail Kilkenny experience, 

showcasing all of the trails offerings.

The picnic was branded as such, a more ‘local’ food and craft family experience, as a further 

extension of the Trail Kilkenny design. Keeping our colour palette and people-themed photos 

we created an atmosphere of community fun, admired and envied for its simplicity of delivery 

with broad appeal.

Harvest Picnic leaflet

Some photos taken at the Harvest Picnic

Some photos taken at the Harvest Picnic

Harvest Picnic kerb-side road signage
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SUMMER POP UP SHOP 

 For the summer season, Trail Kilkenny opened a 

hospitality point for visitors in Rothe House; one 

of Kilkenny’s most famed heritage attractions 

in the heart of Kilkenny City. The shop exposes 

Trail Kilkenny to a new audience, providing 

a facility for visitors and bringing the Trail 

offerings into a retail environment, offering a 

selection of MADE in Kilkenny crafts and food 

tastings by local producers from the TASTE Trail.

FAB FOOD TRAILS 

  Trail Kilkenny partnered with 

Eveleen Coyle of Fab Food 

Trails to create a walking 

tour of Kilkenny City’s food 

and craft treasures. Eveleen’s 

Dublin and Cork Trails are 

already very well established 

and highly regarded and this collaboration to deliver 

another Kilkenny food trail brings a new dimension to 

Kilkenny as a destination.

LONG TABLE EVENTS  

A Long Table Dinner was held at Smock Alley, Dublin where the producers and makers of Trail 
Kilkenny brought their finest food and craft from their home county to Dublin City to host a dinner 

for leading national food and lifestyle press. Dinner was attended by key publications, Image, The 
Gloss, Sunday Times, Cara Magazine, etc. and they were wowed.

 Under a theme of ‘Delicious Food, Divine 
Design’, Kilkenny’s artisan produce was 

paired with stunning local craft at an 

intimate gathering around a long table for 

50 invited guests. 

To view a video of the Long Table  
Dinner at Smock Alley go to  
https://vimeo.com/94399022

MADE in Kilkenny Summer pop up shop in Rothe House

Fab Food Trail leaflet

Long Table Dinner at Smock Alley, Dublin
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The dinner was hosted by Trail Kilkenny’s 

makers and producers whose products 

were experienced through the menu, e.g.  

   “ Lavistown Sausages on a bed of creamy 
mash with Ryeland House Chilli Jam 
served in embossed ware by Ray Power 
of Castle Arch Pottery, paired with 
Highbank Medieval Cider”. 

Kilkenny crafts adorned the table, dressed 

the room and all were detailed on the 

placemat menus.

Inspired by the Long Table Dinner, several 

hotels and restaurants in Kilkenny are 

now pairing local food and craft in their 

establishments, further promoting the 

makers of the trails to customers.

There has been extensive media coverage 

for the trails following this event and it 

continues with spin off feature stories 

on individual food and craft producers, 

resulting from relationships established  

at the Long Table event.

Collaborations to run similar style events 

are being explored with industry partners 

such as incentive travel and tour operators.

The Dublin Long Table Dinner, triggered 

considerable interest in Kilkenny and ‘by 

popular demand’ a Long Table Dinner was 

subsequently held in the county at the Mill 

at Nicholas Mosse Pottery as part of 2014 

Savour Kilkenny Festival of Food. Locals 

and visitors experienced exceptional 

food and craft pairings from the trails, at a 

dinner in the company of the makers and 

producers in a stunning rural venue.

Erne Whalley, Food & Wine Critic, Sunday Times tweets from Smock Alley

Images from the Long Table Dinner 

Long Table Dinner at Nicholas Mosse Pottery

To view a video of the Long Table Dinner 
at Nicholas Mosse Pottery go to  
https://vimeo.com/110595357
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Some media activity around the Long Table event
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SAVOUR KILKENNY FOOD FESTIVAL

The Savour Festival takes place during the October Bank Holiday weekend and a highlight of 

the festival is a bustling market in the city centre. Trail Kilkenny TASTE producers take stalls at 

the market and are located alongside the Trail Kilkenny information stand where the trails are 

showcased and tastings of local produce offered. Their branded presence makes a huge impact 

at the festival, showcasing them as a distinctive, well-marketed group.

LINKING THE TRAILS

A key Trail Kilkenny function of connecting communities is addressed through the creation of 

these afore-mentioned promotions and events. They each combine different trail offerings to 

provide the visitor with much more than a single offering. This specific approach has been key  

to the design and contributed to the ultimate success of the Trail Kilkenny offering:

TRAILS FESTIVAL     = food + craft + activity

HARVEST PICNIC     = food + craft + activity

LONG TABLE    = food + craft

POP UP SHOP   = food + craft + activity trail info

FAB FOOD TRAIL = food + craft + activity
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Connecting Communities



The Trail Community

An essential business aim of Trail Kilkenny in its trail development was to establish 

communities with a shared passion for their offering as well as a shared responsibility for its 

promotion. To date trails have been developed for food (TASTE of Kilkenny Food Trail) and 

craft (MADE in Kilkenny Craft Trail) and other potential themed trail offerings around themes 

including gardens, heritage and exploring the River Nore (its natural and built heritage, food 

and craft culture and activities) are at various stages of concept development. 

The following extracts from the Food Trail Participants Charter indicate this… 
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ETHOS OF TASTE OF KILKENNY FOOD TRAIL
A mix of food experiences from farm to fork

PARTICIPANTS
• Enjoy a shared passion for local produce and for 

the best of all things local – craft, walking, cycling 
– trail participants are immersed in promotion of 
‘local culture’ 

• Are committed to ‘flying the flag’ for local food – 
sourcing, using, promoting and…

• Aspire to inform and educate their team and 
visitors to their establishments

• And support emerging producers; collaborating 
with them where possible

PURPOSE OF THE TRAIL
• To tell Kilkenny’s food story – 

•  To promote awareness of Kilkenny as having a 
vibrant and varied food culture – home to artisan 
producers, exceptional and character-filled cafés, 
restaurants who combine the best available 
seasonal local produce to create memorable 
dining experiences and attractions offering food 
themed workshops, courses and experiences.

• To capitalise on food as one of Kilkenny’s unique 
selling points – USP’s

•  To be a member of the TASTE of Kilkenny 
Food Trail is to be part of a food and tourism 
community that actively engages in co-operative 
marketing and to enjoy the positive added 
credibility of association with a high profile group.

PARTICIPATION CRITERIA
• Be able to define their tourism product

•  Be committed to offering a visitor experience – 
not necessarily full time but at least to engage 
with visitors occasionally in one of the following 
ways e.g. during Kilkenny Trails Festival, tastings 
and demos, site visits/tours, ‘learn to’ workshops, 
meet the maker opportunities.

• Actively refer visitors to other trail members  
and other trails

• Familiarity with the portfolio of trail products  
and other trail members’ products

•  Be willing to collaborate with other providers 
(foodies and accommodation providers) to  
create bundles, packages and promotions

• Participate in joint promotions

•  Support trail PR activity by participating in 
press and ‘farm’ visits and providing prizes for 
promotional purposes

• Actively promote the trail (include mentions 
in your own marketing, press and promotional 
contacts, on website etc.) and refer visitors 

• Participate in one working group during a  
2 year term 
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The Tourism Community

A vital aim of the trails is to integrate small rural 

businesses, in the area of food and craft, into the  

broader tourism community; thereby enhancing the 

offering of the destination and exposing the businesses 

to new revenue streams, while at the same time 

introducing new social channels to the principals  

of those businesses.

• Kilkenny LEADER Partnership undertook a 

study to explore the potential to develop visitor 

experiences along the food trail.

• A member from each of the food and craft trails 

represents their sectors on the board of Kilkenny 

Tourism.

TOURISM PROMOTION

• Trail Kilkenny designed bundles, working with 

accommodation providers to offer packages  

with activity, food or craft elements for 

promotion to the weekend and short break 

holiday markets. To see a selection of current 

bundle offers visit Kilkenny Tourism’s website 

www.visitkilkenny.ie/artisan_kilkenny

• The success of the Trail Kilkenny branding has 

ensured our strongly branded presence is now 

in attendance at tourism promotions including 

participating on stands at Holiday World, Dublin 

Horse Show and at trade events, e.g. ITOA 

Workshops. 

PROMOTIONAL PARTNERS

Trail Kilkenny partners with other providers of tourism 

services for specific promotion e.g. 

• SITE (incentive travel association) Familiarisation 

Trip October ’14 organised by Trail Kilkenny and 

Lyrath Hotel – an itinerary showcasing the best 

of what’s new in Kilkenny. It included the Fab 

Food Trail, Smithwicks Experience and a visit to 

Castlecomer Discovery Park and Craft Yard. The 

producers and makers of TASTE and MADE also 

hosted a dinner celebrating local artisan food 

and craft.

Competition

How to enter
to be in with a chance to win answer  
the following question:

In which farm will the craft and 
artisan market take place?

Dial the competition line:
1517 606 071 (roI); 0911 0311 331 (nI) or 
text ‘ww2 followed by your answer, name 
and address to 57802 (81108 in nI)

Competition lines close  
August 26, 2013
Calls cost €2.03 / £1.53 + standard network rate from an eircom/Bt landline. Calls from 
other networks and mobile cost more. €2.00/ £1.50 per text. network charges vary. 
this is not a subscription service. 18+. SP Phonovation Ltd. Helpline 0818 217 100 (roI) 
0844 800 8751 (UK) this competition is not open to employees of Harmonia and their 
families. Prizes are non-transferable and no cash alternative will be provided. winner 
will be notified by telephone, the editor’s decision is final. Prize subject to availability.  
Promoter WW. terms and conditions apply.  

T
o celebrate the grand 
finale of the KilkennyTrails 
Festival – the Harvest 
Picnic and artisan food 

and craft market, running from 
12 noon until 6 pm in Highbank 
organic orchards at Highbank Farm 
on Sunday, September 29 – win 
a fabulous family break at one of 
Kilkenny’s best-known and loved 
hotels, the ormonde Hotel. with two 
nights’ complimentary B&B for a 
family on Sunday 29 and Monday, 
September 30, 2013, winners also get 
free family access to the fantastic 
Harvest Picnic!

the Harvest Picnic and artisan food 
and craft market is the final big day 
out during the Kilkenny trails Festival 
for the whole family, bringing the 
festival to a close with a massive 
gathering, a celebration of all the trails 
and an afternoon of great fun, food 
and activities on Highbank Farm.

For details of all the activities 
happening during the Kilkenny trails 
Festival, and for further information 
on a whole range of walking, cycling, 
food and craft trails visit  
www.trailkilkenny.ie. 

Win
WithWoman’s Way

A two-night family break  
for four in Kilkenny city

For further information on  
the Ormonde Hotel see 
www.kilkennyormonde.com

Trail Kilkenny, Smithwicks Experience & Springhill 
Hotel on Kilkenny Tourism stand at Holiday World

Trail Kilkenny competition from Woman’s Way

Article from The Herald - November 2014



• National Press Trips to showcase the Trail Kilkenny 

experience to leading travel and lifestyle journalists 

of the national press – from walking the riverbank, 

to tea in a country house, cycling into a village to 

visiting a craft studio and a chocolatier, followed 

by drinks and canapés in a jeweller’s workshop – a 

truly varied experience that made a great impact.

• Kilkenny Trails Festival sees trails partnered with 

Kilkenny Recreation and Sports Partnership to 

deliver a programme of activities to promote 

getting out and getting active.
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Press Trip – Journalists arrive on foot from the Nore Valley Walk 
to Ballyduff House and leave on bikes to visit a craft studio and 
chocolatier in the village of Thomastown



Summation



Successful Outcomes

Some measures of the success of the Trail Kilkenny initiative include:

SUCCESSFUL INTEGRATION OF THE TRAIL PRODUCTS INTO TOURISM
Many small businesses that seldom received a visitor now have dedicated visitor experiences 

either offering tours, workshops or occasional ‘meet the maker’ style events, e.g. cheese making 

workshops at Knockdrinna.

NEW INCOME SOURCE FOR PARTICIPANTS
Since they developed a new visitor product, many rural businesses have also been introduced  

to a new revenue stream.

GENERATED ‘BUY IN’
Trail participants are increasingly enthusiastic and progressive, welcoming visitors and 

embracing Trail Kilkenny animation events. The extensive range of brand materials facilitates 

‘buy in’ from the participants, making it easy for them to adopt and embrace the brand.

INCREASED USAGE
Trail Kilkenny has been the catalyst for greatly increased awareness of the activity amenities  

of the county and usage of the amenities by locals and visitors has increased exponentially;  

as evidenced by participation in events.

PROMOTIONAL RIPPLE EFFECT
The community supporting Trail Kilkenny has grown extensively beyond those directly 

benefiting from the trails.

• Local activity providers e.g. Kilkenny Cycling Tours promote and use the trail maps

• Walking clubs, e.g. Tyndall, promote the availability of the trails

• Kilkenny Tourism Fáilte Ireland’s TIO find the trails to be a vital tool in promoting  
the county; advertising the trails and distributing guides to visitors.

• Local media are regular and constant advocates.

 CONNECTIVITY OF THE TRAILS  
HAS BEEN ESTABLISHED
 Food and craft trail participants make  

onward referrals to one another and 

recommend activity trails in their area.  

All trail participants display design  

collateral and actively promote the brand 

through distribution of trail guides.

To view interviews with Trail members  
at the Long Table Event go to  
https://vimeo.com/95094803
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Julie Calder-Potts from Highbank Farm, Cuffesgrange at the 
Long Table Event in Smock Alley



 MAXIMISING DISSEMINATION OF TRAIL INFORMATION
 Trail guides are widely circulated, ensuring that visitors are exposed to the Trail Kilkenny 
possibilities during their stay while Kilkenny Tourism, Discover Ireland, Tourism Ireland and 
increasingly the travel trade are linking to the Trail Kilkenny website and using the printed 
material trails to inform visitors before they travel.

SHARED PASSION, PURPOSE AND BRAND
Collective branding has given the participants not only a shared passion but also a shared 
purpose and identity as they fulfil a significant role in tourism.   

QUALITY BY ASSOCIATION
The brand has quality associations that positively enhance the businesses; making them part  
of a successful and well recognised brand family.

BRAND VERSATILITY
The design of the varied brand applications has ensured longevity and future expansion of the 
Trail Kilkenny design. It succeeds due to its versatility on a huge range of levels, from practical 
applications such as mapping and locational signage, to animated consumer applications such 
as festivals and events, always evolving and keeping the brand alive.

CLEVER BY DESIGN
The design concept and styling is literal rather than abstract; making it very functional and 
effective as a tourism identity so that visitors don’t have to work hard at interpreting the offering; 
it’s quite obvious what we are promoting.

As visitors travel Kilkenny County, a strong brand presence is delivered through Trail Kilkenny 

road signage and map information boards. These act as a constant visual prompt, creating 

awareness of amenities. The Trail Kilkenny colour palette is arresting and coupled with repeated 

use of the leaf and themed icons, Trail Kilkenny brand offers a consistent reminder of the 

county’s strong leisure offering.

We look forward to welcoming you  
to the Trail Kilkenny experience
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